as close as possible
to the consumers

understand the consumers aims
in different markets

this strengthens

innovative products
the trust and appeal

prides itself on
being consumer-led

global company

founded in1882

NIVEA range of brands skin and beauty care
BEIERSDORF

comprehensive
selection ;
launch of gap in
target market - NIVEA VISAGE YOUNG the market
girls 13 - 19
gap in the market + . . market research
developing a product market orientation
developing a product + _ _
introducing it to the market product orientation
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success factor

balance of
four Ps

product
price
promotion

place




